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Tuesday staples are still in 
place: the Rights Directors’ 
Meeting, with snapshots 
from France and South East 
Asia and a digital update; and 
the Supply Chain Seminar, 
this year organised by 
EDItEUR and focusing on the 
metadata issues in which the 
organisation specialises.

Arnaud Nourry of Hachette 
will be the subject of the 2015 

edition of the Fair’s CEO talks, succeeding Brian Murray 
(HarperCollins) and Marcus Dohle (Bertelsmann). As well as 
hosting this talk, the Business Club will hold panels on 
subjects including children’s licensing, translation, open 
access, interactive literature (with author Ken Follett), 
graphic novels, and digital disruption.

Indonesia, the Guest of Honour, is bringing 70 authors to 
the Fair. Those interested in rights in Indonesian authors 
may investigate a translation fund offering about £15 per 
page, while for those in need of escapism, the country’s 
pavilion promises “a fabulous, sensuous and poetic 
journey”. 

Nicholas clee, Editor, BookBrunch

Get ready for the Frankfurt Book Fair

UK and US trade publishers move to a new home, in Hall 6, 
at the 2015 Frankfurt Book Fair. No doubt there will be 
teething problems – as we saw at the London Book Fair, the 
process of transferring a large number of demanding 
exhibitors away from a settled location is likely to leave 
some feeling that their lot has not improved. But exhibiting 
in a hall with more traffic, closer to the agents in the Rights 
Centre and also closer to the Fair entrance, must have 
advantages. Meanwhile, academic, STM and educational 
publishers will be in Hall 4.2 – which some may remember 
as the former base for all UK publishers.

Also new in 2015, and of considerable interest to many UK 
publishers, will be the World Cookbook Fair, which has 
moved to Frankfurt from its previous home in Paris. As a 
result, Frankfurt’s Gourmet Gallery has expanded to 1,000 
square metres, and will feature exhibitor stands, a business 
centre, an events and conference programme, book 
presentations and a show kitchen. Chefs at the Fair will be 
out in force from Guest of Honour country Indonesia as well 
as from numerous other countries.

Another new feature is the pre-Frankfurt conference “The 
Markets” (Tuesday 13 October), replacing the previous, 
digital-focused CONTEC and (before that) Tools of Change. 
The conference will focus on China, Turkey, the US, 
Germany, South Korea, Mexico, and Indonesia. Other 
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Thursday will be the turn of the British novelist and 
television presenter Charlotte Roche, who hit the literary 
headlines with her debut novel Wetlands which became a 
phenomenal bestseller, particularly in Germany. This will be 
followed by an appearance by the Chilean writer Isabel 
Allende whose novels, all written in her native Spanish, 
have been translated into more than 35 languages and have 
sold more than 65 million copies. She won worldwide 
acclaim with her bestselling first novel, The House of the 
Spirits.

Each interview will last half an hour and will be conducted 
by UK journalist and author Hephzibah Anderson. All 
interviews will take place in the “Lesezelt” – the 300-seater 
Reading Tent – which is situated in Agora. For more 
information, please visit http://www.book-fair.com/agora.

On air at the Fair
This year for the first time, the team behind BBC.com/
Culture will collaborate with the Frankfurt Book Fair to 
conduct a series of interviews with bestselling writers, 
recorded in front of a ‘live’ audience. The interviews will take 
place on the Wednesday and  Thursday of the Fair, and will 
be viewable on BBC.com/Culture, the arts and style section 
of the international website BBC.com and on television at a 
later date via BBC World News. 

Wednesday sees two author interviews: Indonesian writer 
Eka Kurniawan, the author of the novel Man Tiger who also 
writes short stories, movie scripts and graphic novels; and 
British author Ken Follett, perhaps best-known for his novel 
The Pillars of the Earth which was a number 1 hit in the USA, 
Canada, Great Britain and Italy, and was on the German 
bestseller list for six years.
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The author Salman Rushdie will give the keynote 
address at the opening press conference of the 
Frankfurt Book Fair on Tuesday 13 October at 11am. 

His appearance coincides with the recent publication 
of his new book Two Years Eight Months and Twenty-
Eight Nights (published in Germany by C. 
Bertelsmann), a modern fairytale about the struggle 
between the worlds and the tension between faith and 
reason, a theme throughout his works. 

Rushdie has been a highly-acclaimed author since his 
second novel, Midnight’s Children, won both the Man 
Booker Prize and the Booker of Bookers, for the best 
novel in the prize’s history. However, he is perhaps 
most famous for the controversy surrounding his 
fourth novel, The Satanic Verses. After its publication in 
1989, the Ayatollah Ruhollah Khomeini of Iran issued a 
fatwa against Rushdie, ordering his death and 
denouncing the book for its allegedly blasphemous 
content. It was not until 1998 that the Iranian 
government stopped its support for Rushdie’s killing, 
though the fatwa remained in place. In the intervening 
years, Rushdie was subject to high-level security and 
numerous attempts were made on his life.

Because of this, Rushdie has become an influential 
voice in the worldwide debate about freedom of 
expression in publishing, the subject on which he will 
speak at this year’s Frankfurt Book Fair. 

Heinrich Riethmüller, Chairman of the German 

salman Rushdie to give Keynote Address
Publishers and Booksellers Association, and Juergen 
Boos, Director of the Frankfurt Book Fair, will also state 
their position on the matter. The speeches will highlight 
two of the major topics at this year’s book fair: freedom 
of expression and boundaries in publishing. These 
themes have come to the fore as the publication of 
polemic literature and its consequences affect not just 
authors but the entire publishing industry. 

This support comes at an opportune moment, as only 
last week the struggle continued to free those imprisoned 
in Egypt for exercising their rights to freedom of 
expression. On 24 September, Al Jazeera reported that 
over 100 presidential pardons had been issued to some 
of those convicted, enabling the release of Al Jazeera 
journalists Mohamed Fahmy and Baher Mohamed, and 
poet Omar Hazek amongst others. However, more still 
remain imprisoned for exercising their right to free 
speech, including blogger and activist Alaa Abd El Fattah 
who is currently serving a five-year prison sentence for 
taking part in a peaceful demonstration.

“While we welcome these pardons and the relief it will 
bring to those released and their families, these writers 
and activists should never have been imprisoned in the 
first place,” said PEN International’s President, John 
Ralston Saul. “All those jailed for peacefully exercising 
their right to freedom of expression, assembly, and 
association must have their convictions quashed and be 
unconditionally released.”

WWW .BOOKBRUNcH.cO.UK 

The American Library Association (ALA) has just 
concluded its annual Banned Books Week in the USA, 
from 27 September to 3 October, celebrating and 
promoting the freedom to read. 

Established in 1967, the ALA’s Office for Intellectual 
Freedom (OIF) implements the policies set out in the 
Library Bill of Rights concerning the concept of 
intellectual freedom, educating libraries and the 
general public about the nature and importance of 
intellectual freedom in libraries. 

As part of this, each year the OIF releases a list of the 
top 10 most frequently challenged books in an effort to 
condemn their censorship. This year, the theme was 
Young Adult (YA) fiction, and the books were:
THE ABsOLUTELy TRUE dIARy OF A PART-TIME 
INdIAN sherman Alexie
PERsEPOLIs Marjane satrapi
THE BLUEsT EyE Toni Morrison
THE KITE RUNNER Khaled Hosseini
THE PERKs OF BEING A WALLFLOWER stephen chobsky
dRAMA Raina Telgemeier
cHINEsE HANdcUFFs chris crutcher
THE GIvER Lois Lowry
THE HOUsE ON MANGO sTREET sandra cisneros
LOOKING FOR ALAsKA John Green

For the purposes of this list, sponsors of Banned 
Books Week have defined YA as “books that have been 
taught in middle and high schools, and/
or are located in the teen collections of 
public and/or school libraries”.

Reasons for their banning include 
portrayals of homosexuality, offensive 
language, the use of drugs, alcohol 
and smoking and “unsuitability for age 
group”, among others. The list is 
compiled based upon the number of 
“challenges” a book has received over the past year. A 
“challenge” is defined as a formal, written complaint 
filed with a library or school, requesting that materials 
be removed because of their content or appropriateness. 
Over the past decade, 5,099 challenges were reported 

to the OIF, 2,535 of which were initiated 
by parents.

Previously banned books include FIFTY 
SHADES OF GREY by EL James, JK 
Rowling’s HARRY POTTER novels, and 
TO KILL A MOCKINGBIRD by Harper Lee.

For further information on Banned 
Books Week, visit the website:  
http://www.bannedbooksweek.org/.

Banned books–the 10 most challenged
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This year’s series of 
Frankfurt CEO Talks 
(#ceotalk, #fbm15) 
feature independents  
and business behemoths 
alike. Part of the Frankfurt 
Book Fair Business Club 
professional programme, 
these talks offer the 
opportunity for the 
industry to interview some 
of its brightest leaders.

Wednesday’s talk sees 
Arnaud Nourry, Chairman and Chief Executive Officer 
of Hachette Livre, as the sole speaker. The discussion 
will focus on the current transformation of the global 
book business, including Hachette’s evolution in 
recent years as one of the leading general trade and 
educational publishers worldwide. Nourry will also 
talk about Hachette’s global and European market 
developments, the digital transformation of the book 
business, the opportunities and challenges of 
emerging markets, as well as a strategic outlook on 
global publishing.

Nourry, 54, joined Hachette Livre in 1990, and has 
chaired the group, part of Lagardère Media Group, 
from 2003. Since then, he has been spearheading the 
international expansion of Hachette, now a leading 
publisher in France, UK, Spain, and the US, where he 
bought Time Warner Books (now Hachette Book Group 
USA) in 2007.

Meanwhile, Thursday’s 2015 Frankfurt CEO Talk will 
feature two independent publishers: Andrew Franklin 
of Profile Books (UK) and Marcos Pereira of Editora 
Sextante (Brazil). 

Franklin launched London-based Profile Books in 
1996, publishing non-fiction in a wide range of 

29th Rights directors Meeting
Tuesday 13 October, 2pm-5pm
Hall 4.2 Room dimension
By presenting France and South East Asia, this year’s 
International Rights Directors Meeting will at the 
same time focus on an important language market 
and a publishing territory of the future. In addition the 
experienced rights director Chantal Restivo-Alessi will 
give an update on digital rights.
www.book-fair.com/rights-meeting

cEO Talks – Nourry, Franklin and Pereira
Wednesday 14 and Thursday 15 October from 2pm to 3pm

WWW .BOOKBRUNcH.cO.UK 

Highlights of the Frankfurt Book Fair 2015
The Markets: Global Publishing summit
Tuesday 13 October, 9am-6pm
Hall 4.0 Room Europa, Foyer and 4.c Room Alliance
This year’s summit will present seven strong and vibrant 
publishing regions, allow professional insights into 
each market, and provide the opportunity of gaining 
expert information on business expansion abroad. 
Speakers include: Wandi S. Brata, CEO Gramedia 
(Indonesia); José Ignacio Echeverria, Chairman, 
Cámara Nacional de la Industria Editorial Mexicana 
(Mexico), Emrah Özpirinçci, MD, OUP Turkey Branch 
(Turkey), and many more. www.themarkets2015.com

fields, including history, 
business and economics, 
science and biography, 
and humour. The house’s 
list of bestsellers 
includes Alan Bennett, 
Simon Garfield’s Just  
My Type and Lynne Truss’ 
Eats, Shoots and Leaves. 
In 2015, a Tuskar Rock 
book, Seiobo There 
Below by László 
Krasznahorkai, won the 

Man Booker International Prize.
Pereira is the founder and CEO of Editora Sextante, 

a Rio de Janeiro-based publishing house. The 
company initially specialised in self-help, and 
commercial titles at low prices. It expanded into 
fiction with the Brazilian translation of The Da Vinci 
Code. It also holds a 50% stake in Editora Intrínseca, 
famous for its global and domestic bestsellers.

These two publishers from hugely different markets 
and backgrounds will discuss their experiences in 
independent publishing. Though the largest 
international media and publishing giants often grab 
the headlines, many of the successful new voices  
are being discovered and brought to readers by 
independents.

During both events, the speakers will be interviewed 
by a panel including the editors of Livres Hebdo, 
Bookdao, The Bookseller, buchreport, PublishNews 
Brazil, and Publishers Weekly, in the context of this 
year’s Global Ranking of the Publishing Industry, in 
cooperation with the Frankfurt Book Fair Business Club. 
The events will be moderated by Rüdiger Wischenbart.

The talks will take place in Hall 4.2, Room Dimension, 
as part of the Frankfurt Book Fair Business Club.
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 Opening ceremony of Weltempfang
Frankfurt Undercover–An exchange between 
international authors
Wednesday 14 October, 10.30am-11.30am
Weltempfang–stage, Hall 3.1
The renowned writer Janne Teller will induce 
internationally acclaimed authors to exchange views 
on the concern over the extension of terrorism 
through the “Islamic state” in order to supply 
impulses for policy changes. The panel will be 
moderated by Jakob Augstein, publisher of “der 
Freitag”. Participants: Juergen Boos, Director, 
Frankfurt Book Fair; Dr. Andreas Görgen, Ministry of 
Foreign Affairs.
Languages: German, English.

cEO Talks
Wednesday 14 October, 2pm-3pm
Hall: 4.2 Room dimension
This year, Arnaud Nourry, Chairman and Chief 
Executive Officer of Hachette Livre, will be 
interviewed for 60 minutes by the editors of Livres 
Hebdo, The Bookseller, buchreport, PublishNews 
Brazil and Publishers Weekly on the basis of this 
year’s Global Ranking of the Publishing Industry, in 
cooperation with the Frankfurt Book Fair Business 
Club. The event will be moderated by Rüdiger 
Wischenbart.
www.book-fair.com/businessclub

Nocturne
Wednesday 14 October 2015, 6.15pm
Gourmet Gallery, Hall 3.1
Trade meets pleasure at the “Nocturne” of the 
Gourmet Gallery, where all the most important 
professionals of the sector will share food and wines 
from all over the world. The Gourmet Gallery is the 
large culinary district of the fair, with thousands of 
cookbooks, stands from all over the world, a splendid 
show kitchen, conferences, presentations and 
tastings.
www.book-fair.com/gourmet-gallery

Unlimited web–Unlimited communication? 
Instructions for the “Global citizen”  
Panel discussion
Thursday 15 October, 12pm-1pm
Weltempfang–stage, Hall 3.1
Social media create the framework for interactive 
communication throughout the world. But which 
forms of participation do foreign policy actors offer 
citizens beyond likes and hashtags?
With: Markus Beckedahl, Jon Worth, Diana Keppler
Languages: German, English.

Guest of Honour Indonesia:
The challenge for democracy and civil rights in 
Indonesia
Panel discussion
Thursday 15 October 2015, 2.30pm-3.30pm
Weltempfang–salon, Hall 3.1
Although Indonesia is Asia’s second largest 
democracy, there are still regions where civil rights 
are being restricted. The aim of this panel 
discussion will be to reveal in what sense civil 
liberties can be guaranteed by Indonesian 
democracy and to display the key factors to 
ensuring freedom of all citizens.

storydrive Event: 
Ken Follett’s The Pillars of the Earth
Interactive Literature
From the novel to a game
Thursday 15 October 2015, 10am–11am
Room dimension
Ken Follett’s novel The Pillars of the Earth is one of 
the bestselling novels of all time in Germany and has 
sold more than 25 million copies around the world. 
Follett’s book has already served as the basis for a 
number of films, TV shows, and board games. In 
Frankfurt, he discusses how his blockbuster novel is 
being turned into a video game by the Hamburg-
based game publisher and developer Daedalic 
Entertainment.
www.book-fair.com/businessclub

Which of your Philosophy Books are speaking 
to the World?
International Philosophy/Humanities Editors 
Panel and Networking Event
saturday 17 October, 10am-11.30am
Room–consens, Hall 4c
A one-hour panel followed by individual “coffee 
chats” with all panelists and attendees to connect 
philosophy/humanities editors with their international 
counterparts.  The panel will be moderated by Riky 
Stock of the German Book Office. Participants: Niels 
Cornelissen, Publisher, Uitgeverij Boom, Holland; 
Sebastian Budgen, Acquisitions Editor, Verso Books, 
UK/US;  Andreas Rötzer, Publisher, Matthes & Seitz, 
Germany; Marcos de Miguel, Director, Plaza y Valdés 
Editores, Spain.
Language: English.
RSVP: Riky Stock: stock@newyork.gbo.org 

http://www.book-fair.com/businessclub
mailto:stock@newyork.gbo.org
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Tuesday 13 October www.themarkets2015.com
532.8 million US dollars for new buildings and upgrades.

The South Korean eBook market is also one of the 
ten largest in the world, with a market share of 4.5% of 
the total volume. In 2012 alone, 228 million USD of 
digital books were sold to the 15% of Korean readers 
consuming eBooks. The underlying conditions are 
perfect; South Korea has one of the fastest Internet 
networks in the world and is a leader in LTE. In 2013, 
the penetration rate for mobile phones was 111% that’s 
56 million devices for 50 million inhabitants. This 
gives online bookstores like the market leader YES24 – 
which already accounts for 42% of all e-book sales – a 
huge market reach. In fact, in 2013, online bookstores 
were responsible for 30.4% of all book sales.

The seven markets for your international business: 
cHINA  International partnerships and joint ventures 
GERMANy  Business Information 
INdONEsIA  Market overview 
MEXIcO  Trade publishing 
sOUTH KOREA  Education and children’s 
TURKEy  Trade publishing 
UsA  Digital publishing and innovation

The South Korean book market is one of seven dynamic 
book markets that will be analysed at The Markets, 
part of the Global Publishing Summit. Nine key 
players will be present at the conference to kick off the 
Frankfurt Book Fair on 13 October 2015 and to present 
the market’s specific features.

Since the early 2000s, Korean pop culture has had a 
growing global fan base. This ‘Korean Wave’ (Hallyu), has 
put South Korea on the map. With a population of only 
51 million, South Korea has few natural resources, which 
means that the creative industries (film, TV, games, and 
books) are highly valued for their role in producing 
exports. They are crucial to the country’s overall future 
economic development and are state-subsidised through 
the Korea Creative Content Agency (KOCCA).

Within these industries, the publishing trade is the 
largest sector and the South Korean book market is one of 
the world’s ten largest. What’s more, home grown literature 
is on the rise; according to the 2015 Yearbook of the Korean 
Publishers Association, 2012 saw an 8.5% rise on the 
previous year in the number of new titles published, but 
the number of translations fell by 4% to 21.55%. Most of 
these translations were from the Japanese and American 
English, followed by British English, French, and German.

Of these roughly 43,100 new releases, literary fiction 
is the leading genre (9,296 titles), followed by children’s 
books (7,424 titles). However, in terms of the total 
number of copies sold of new titles published, children’s 
literature holds first place with 28.7%. This area is also 
prime for translation; among books translated into 
Korean, children’s books have a market share of some 
24%. At The Markets, Ryan Kim, CEO of Y Factory Inc, 
which develops apps for the education market, will 
further discuss the Korean children’s book market. 

With a 65% share, the education sector dominates 
the Korean market. As one commentator pointed out 
in Neue Zürcher Zeitung: “Knowledge is the most 
important fuel for social advancement.” Indeed, the 
South Korean education system is one of the most 
efficient – and toughest – in the world. According to 
the QS University Ranking 2014/2015, nine of South 
Korea’s universities rank among Asia’s top 50. 

In this context, libraries play a key role. According to 
The Markets analyst Teri Tan, there are already 968 public 
libraries across South Korea, with 15 new libraries planned 
for opening in 2015. The government has also earmarked 

WWW .BOOKBRUNcH.cO.UK 

The Markets: Global Publishing summit

Frankfurt to feature licensing day
Frankfurt will this year devote a day to merchandising 
and licensing, a potentially lucrative source of 
revenue for publishers.

The US and Canada generate 67% of global sales of 
licensed products, Western Europe only 22% - which 
suggests there are valuable lessons to be learned. In 
order to help grow the trade between licensers and 
licensees, Friday at the Frankfurt Book Fair will be 
devoted to Licensing. With a half-day seminar, a tour, 
and a Happy Hour, it features a range of events, which 
can each be booked or visited individually. (Some 
require a registration and fee.)

“The Fair has become a must for international 
licensing agencies, film producers, distributors and 
buyers of licensing issues. Many publishers are 
opening up large international businesses to 
market their products, and we will bring those 
involved in this business together and create new 
platforms for exchange,” said Holger Volland, VP 
Media Industries at the Frankfurt Book Fair.

www.book-fair.com/licensing

http://www.book-fair.com/licensing
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UNDERSTANDING THE INDIA BOOK MARKET 
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more visit Stand B133 Hall6 or email salesbookresearch@nielsen.com.

India has a population  
of over 1.2bn

Publishing is growing at 
a rate of 20.4% CAGR

INDIA BOOK MARKET REPORT 2015



8

Understanding the kids’ book market
Hazel Kenyon, Head of Publisher Account Management, Nielsen Book Research

olds and 1,000 teenagers aged 13-17), reports that 
reading is still losing out to TV as a leisure activity 
among children although it is still important to the 
younger age groups. There are marked differences in 
the importance of books compared to, say technology 
when the data is viewed through the lens of 
household income and ethnicity.

Children still read for pleasure, imagination and 
enjoyment and a majority of both genders for 7-12s 
agree that books are “cool” although boys in this age 
group are generally more likely to want to be active or 
play computer games than read.

Parents of younger children are more likely to buy 
books on impulse while a bit more forward planning 
goes into book purchases for children 7+.

For the first time in several years the 2015 Nielsen 
Children’s Book Market Report also surveyed an 
additional 1,000 adults aged 18-35 who were 
confirmed readers of YA books, having bought a YA 
book for themselves in the 3 months prior to survey.

The significance of those aged 18+ to the YA market 
was first uncovered in 2012 when Books & Consumers’ 
data revealed that 80% of YA books were being 
purchased by consumers over the age of 18–and that 
73% of them were being bought for an adult to read.

Of all buyers of YA fiction, 40% are aged 
between18-29, with 27% aged 30-44–an increase on 
previous years. So, just why are adults reading YA? 
Here are a few reasons:

 “It doesn’t matter to me that they are YA books, only 
that they are good.”–36%

 “I read them when I want something easy and 
satisfying.”–30%

 “I enjoy the pacing.”–29%
 “I started as a teen, and I just kept reading.”–28%
 “I identify with the characters.”–26%
 “I find them more imaginative than adult books.”–25%

The juvenile market, including YA, has been one of the 
strongest parts of the overall publishing landscape 
since 2008, consistently out-performing the adult 
market, delegates at Nielsen’s 2015 Children’s Book 
Summit in New York heard recently. However, 2015 
YTD (Year-to-Date) sales measured by Nielsen 
BookScan in the children’s fiction category have been 
much more modest than in recent years, down 5% 
year on year, although juvenile non-fiction grew 11%, 
yielding a slight loss of -1.2% YTD overall. This 
continuing trend in the growth of non-fiction is 
primarily driven by the games & activities category, as 
well as non-fiction content tied to popular media 
licenses such as Star Wars and–in particular–Frozen. 
Looking at the top selling titles of 2014, 17 of the Top 
20 children’s bestsellers were linked to a movie, video 
game, or radio personality. In fact, this media tie-in 
phenomenon is so strong that it continues well into 
the Top 100, so that in chart positions 50-60 five out of 
ten titles have some sort of media tie-in.

Q1 2015 has seen e-books sales in the children’s market 
flattening. Coupled with softening e-book sales generally, 
this seems to indicate that after several years of growth in 
the ownership of tablets and readers over the Christmas 
holiday period, households are now device saturated.

Five key areas were explored in more detail due to 
their significant growth in the children’s market
The juvenile media tie-in category has seen a meteoric 
increase since 2012 with a Compound Annual Growth 
Rate (CAGR) of 18.3%. It is the fifth largest juvenile 
genre after humorous stories, fantasy & magic, social 
issues and action & adventure, and is a category 
dominated by Frozen tie-ins.

With its feet firmly rooted in YA fiction, dystopian 
fiction has been very title driven in the last few years, 
with such high-profile series such as Hunger Games, 
Divergent and Maze Runner. Although the market has 
seen a decline from a high of 4.9m units in 2013-2014, 
the category still has a CAGR of 122% over the past 
three years.

Fiction–holidays and celebrations have seen a healthy 
growth rate of 21% year on year, whilst growth in fiction–
social issues has been driven by a few key authors such 
as John Green and Gayle Forman. Board books have also 
had a strong performance with a 13% CAGR in the last 
five years spread over 400 different genres.

Not surprisingly, Nielsen’s Books & Consumers 
survey (based on data from a nationally representative 
sample of 6,000 US book buyers per month) shows 
that 62% of children’s books buyers are women, and 
the majority of the buyers tend to be middle class.

The 2015 Nielsen Children’s Book Buyer Deep-Dive 
study (from a sample of 2,000 parents of 0-12 year 
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Nielsen Stand B133, Hall 6.0 or email: sales.book@nielsen.com

mailto:sales.book@nielsen.com
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Books say Welcome
Reading for refugees initiative

throughout 
Germany have 
been able to make donations to help establish and equip 
Reading and Learning Corners, amongst other events.

The German Publishers & Booksellers Association is 
supporting the action with a call for donations, while 
the Frankfurt Book Fair is offering free tickets and 
events for refugees at the fair. The distribution of 
tickets will be supervised by LitCam, in close 
cooperation with refugee projects in the Rhine-Main 
region, and will be valid for Sunday 18 October.

There will be a “Welcome Place” for refugees at the 
fair and two events linguistically and thematically 
geared towards the largest target groups are being 
held. Tours for individual groups are planned, which 
will also allow participants to visit the stands of 
publishers from their respective regions.

“The Frankfurt Book Fair is a major cultural event that, 
year after year, attracts hundreds of thousands of open-
minded, tolerant and engaged citizens from around the 
world,” said Juergen Boos, Director of the Frankfurt 
Book Fair. “It is far more than a business venue for 
content; here, in an atmosphere of openness towards 
the world, debates are launched, ideas and thoughts 
exchanged. This year, we’re inviting people who’ve been 
forced to flee from their homes to visit the fair and join 
in the discussion. This joint action is yet another way in 
which we’d like to open the dialogue between cultures 
and dissolve any potential fear of contact.”

For more information, or to donate, visit:  
www.buecher-sagen-willkommen.de

To coincide with International Literacy Day, the German 
Publishers & Booksellers Association, the Frankfurt Book 
Fair and LitCam introduced a joint initiative for refugees with 
the slogan “Books say welcome”. It aims to give refugees 
quick and easy access to educational and reading material. 

The number of refugees in Germany continues to grow 
daily and many of these asylum-seeking individuals 
will remain in Germany for an extended period of time. 
In addition to essential resources such as housing and 
food, education and culture can play a vital role in 
promoting integration.

The core of the “Books Say Welcome” programme is 
the establishment, through LitCam, of Reading and 
Learning Corners in the immediate vicinity of refugee 
housing. They will be supplied with books and 
educational materials – not just German textbooks, 
dictionaries and encyclopaedias, but also novels and 
non-fiction books in relevant foreign languages. 
Publishers will draw up lists of recommendations, and 
experienced literacy experts will select the materials. 

A Reading and Learning Corner in a learning centre 
in the Gallus district of Frankfurt am Main has already 
been set up and Asylum applicants from nearby 
housing are taking German lessons there. Some 30 
unaccompanied young people without families are 
being sheltered in the building itself. 

The aim is to establish further Reading and Learning 
Corners throughout Germany with the help of fundraising 
campaigns. The German book industry will offer its support 
by launching a nationwide call for donations to support the 
initiative. From 19 September, customers in bookstores 

save the children and Oxfam
A fund originally set up in early September by YA 

author Patrick Ness for Save The Children in support 
refugees affected by the crisis in Europe has now 
topped over £600,000 (US$925,000 – Euro €825,000).

The author originally pledged to match £10,000 of 
public money with £10,000 of his own. This was quickly 
met and fellow YA author John Green promised to 
match the next £10,000. This pattern quickly snowballed 
and within 24 hours, the fund had raised £200,000.

While the trend began with YA and children’s 
authors, others genres soon joined in, and the list of 
over 5,000 donors now includes Philip Pullman, 
Marian Keyes and Anthony Horowitz.

The fundraiser is still live and can be found at  
http://bit.ly/BB_Syria

Waterstones has also shown its support for the 
Syrian refugees, partnering with Oxfam to launch an 
industry campaign to raise £1m by urging people to 
“Buy Books For Syria”.

All Waterstones shops are selling a selection of 
books by bestselling authors as part of the campaign, 
with 100% of the sales price of these books being 
donated to Oxfam. The books are indicated with a 
“Buy Books for Syria” sticker.

There is also a direct donation page:  
http://donate.oxfam.org.uk/emergency/syria/

http://bit.ly/BB_Syria
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The 29th International 
Rights Directors 
Meeting (RDM), 
sponsored by 
Copyright Clearance 
Center (CCC), will take 
place from 2pm to 5pm on Tuesday 13 October in 
Room Dimension (Hall 4.2), the day before the official 
start of the Book Fair. Speakers from France and South 
East Asia will make up the programme, sharing 
insights into and expert knowledge about the rights 
market in the countries they are working in.

Michael Healy, CCC’s Executive Director of 
International Relations, will kick off as the guest 
speaker, addressing the status of copyright in South 
East Asia. 

Next, Anne-Solange Noble, Rights Director at 
Editions Gallimard will chair the session on France, 
Frankfurt’s Guest of Honour in 2017. Rebecca Byers, 
Rights Director at Editions Plon-Perrin will present an 
in depth view on the current publishing landscape of 
the country, and Anne Michel, Director of foreign 
fiction at Albin Michel, will offer tips on how to 
successfully contact French acquisition editors.

Publishing professionals from Malaysia, Thailand, 
and Vietnam will then provide an overview of the 
most important publishing markets in South East 
Asia, the challenges and opportunities available right 
now, and the most exciting subject areas relevant for 
the rights trade. Speakers attending include 
Pimolporn Yutisri, Managing Director at the Tuttle-
Mori Agency (Thailand), Linda Tan Lingard, Managing 
Partner at the Yusof Gajah Lingard Literary Agency 
(Malaysia), and Dr. Nguyen Manh Hung, Owner and 
CEO of the Thai Ha Books Publishing House 
(Vietnam).

Finally, Adam Silverman, Senior Director of Digital 
Business Development at HarperCollins Publishers 
US, will give an update on digital rights. 

After the Meeting, there will be an opportunity for 
networking at a reception, hosted by Klopotek, for 
both attendees and speakers. This year’s partners for 
the Rights Directors Meeting are CCC, European 
Union Prize for Literature and Klopotek.

PressReader to be 
Frankfurt news partner
The Frankfurt Book Fair has 
announced a partnership 
with PressReader, the 
Canada-based digital media platform.

As the exclusive news partner of the Frankfurt Book Fair 
(14–18 October 2015), PressReader will provide unlimited 
digital access to more than 4,000 newspapers and 
magazines from all over the world to Fair attendees.

Members of the Frankfurt Book Fair Business Club 
will receive an offer of complimentary personal VIP 
accounts valid for three months after the Fair. Titles 
include the Guardian, Vogue, GQ, Corriere della Serra, 
Rheinische Post, the Washington Post, USA Today, 
Paris Match, Cosmopolitan Germany, JOY, and others.

“We are delighted to announce this partnership with 
PressReader, a fast-growing company in the 
international media business,” said Holger Volland, VP 
Business Development at Frankfurt Book Fair. 
“PressReader’s news app delivers a stream of top 
news stories and we are pleased to be able to offer 
this service to our customers this year.”

“For the publishing industry to survive and prosper it 
is imperative to disrupt its own traditional (and quickly 
becoming irrelevant) modes of operation. At PressReader 
we do just that,” said Igor Smirnoff, Chief Commercial 
Officer. “Our publishers and business partners alike are 
seeing huge benefits from changing the way they do 
things. We’re excited to lead the conversation on disruption 
and technology at Frankfurt Book Fair this year.”

BookBrunch asked literary agents for their 
hot titles for the Frankfurt Book Fair
See what these agents: Aitken Alexander, Darley 
Anderson, Diane Banks Associates, Blake Friedmann, 
Felicity Bryan Associates, Georgina Capel, Conville 
& Walsh, Curtis Brown, Edwards Fuglewicz, Furniss 
Lawton, David Godwin Associates, Greene & Heaton, 
Gregory & Co, The Hanbury Agency, Hardman & 
Swainson, AM Heath, Sophie Hicks, David Higham, 
ICM, Janklow & Nesbit, Kingsford Campbell, LBA, 
Andrew Lownie, Lutyens & Rubinstein, Marsh Agency, 
MBA, Laura Morris, Peake Associates, PFD, Pollinger 
Ltd, Sheil Land, United Agents, Ed Victor, Watson 
Little, Wylie Agency, have in their briefcases: www.
bookbrunch.co.uk/article_free/frankfurt_briefcase_2015
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doing rights business with china
Lynette Owen, copyright & Rights consultant

private publishing 
companies have sprung 
up since 1992, sometimes 
referred to as “second 
channel publishers” or 
“cultural studios”. For 
some years they operated 
on an unofficial basis 
but their presence was 
acknowledged by the 
Chinese government in 
April 2009, with some 

encouragement for them to partner with the official 
publishers. This is still necessary as they cannot acquire 
ISBNs directly.

Chinese publishers acquire rights in a wide range of 
areas, from specialised STM and business titles, ELT 
materials and dictionaries, lifestyle and self-help through 
to fiction for adults and children. By far the largest number 
of titles translated in China are from the English language, 
with the USA ranking as the largest source, followed by 
the UK. Titles translated from Japanese, Korean, German 
and French lag some way behind. However, within the 
region many titles are acquired from Taiwan.

Making contact with chinese Publishers
Working with Chinese publishers has become much 
easier over the years. For those reluctant to make direct 
contact, or who don’t plan to travel and are perhaps 
concerned with language and communication issues, a 
number of foreign subagents are active in the market, 
most notably the Taiwan companies Bardon Chinese 
Media Agency and Big Apple-Tuttle-Mori (with offices 
in Beijing and Shanghai respectively), and the Andrew 
Nurnberg Agency in Beijing. There are also a number of 
state-owned agencies. All tend to specialise mainly in 
trade titles. Publishers wishing to make direct contact 
with potential Chinese partners will find that most of 
the larger publishers field excellent and well-informed 
English-speaking staff; the first point of contact is likely 
to be a Rights Manager, who will respond initially to 
titles offered as well as promote rights in Chinese titles. 
Chinese publishers are now usually quick to respond to 
promotional mailings and keep up to date with Western 
publishers’ website offerings, although they have 
expressed concern at the difficulty and time taken to track 
the correct rightsholder for some trade titles if they are 
passed from the original publisher to an author’s primary 
agent to a regional subagent.

When licensing translation rights to mainland China 
it should be remembered that the main language is 
Mandarin, but there are also minority languages such as 
Tibetan and Uyghur. Mainland China uses “simplified” 

For those unfamiliar with dealing with publishers in 
mainland China, tackling the market for the first time 
may seem daunting. This is the largest book market in 
the world by volume (444,427 new titles published in 
2013 compared with some 208,000 in 2004 – a substantial 
proportion are textbooks). It is also a market which has 
entered the international copyright community relatively 
recently, signing the Berne Convention and the Universal 
Copyright Convention in October 1992 and the WIPO 
Copyright Treaty in June 2007. Prior to 1992 many Western 
titles were translated, or in some cases reprinted in the 
original language, without permission or payment. In 
some cases there were multiple unauthorised editions of 
the same work from a variety of publishers; ELT courses 
and dictionaries were particular targets.

Since 1992 the situation has changed radically, although 
unauthorised editions haven’t been eradicated entirely. 
Chinese publishers have become major rights buyers, and 
travel regularly to international book fairs such as London, 
Bologna, Frankfurt and BookExpo America, where China 
was the featured country in 2015. The Beijing International 
Book Fair has become a major rights venue, drawing 
many Western publishers.

The structure of the Chinese publishing industry is also 
changing. For many years there were 582 state publishers, 
many of whom started with a rather narrow subject focus 
and a near monopoly in the area, e.g. Chemical Industry 
Press, Publishing House of the Electronics Industry and 
People’s Medical Publishing House. The largest publishers 
are located in Beijing and Shanghai but there are many 
regional publishers in the provinces and many university 
presses. All had administrative links to state organisations 
such as the appropriate government ministry, provincial 
administrations, the armed forces and universities. Over 
the years, most have broadened their range of interest 
and it’s now possible to license management books to 
China Machine Press and children’s books to Publishing 
House of the Coal Industry.

Since 2004, the Chinese government has encouraged 
publishers to restructure themselves into market-
oriented companies. Many banded into groups, of 
which there are now 36; some are regional and include 
book distribution companies, while some are organised 
by subject interest e.g. China Education Group; some 
groups have sought public listing on the stock exchange. 
However, all remain subject to the strategic direction of 
the State Administration for Press, Publication, Radio, 
Film and Television (SAPPRFT, formerly GAPP, the General 
Administration of Press and Publication) which in turn 
reports to the State Council. Although Western companies 
are permitted to invest in the printing and distribution 
sectors, they are not allowed to establish or invest in 
publishing companies in China.

In addition to the larger publishing entities, many Continues on page 14 g
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Chinese characters, whereas markets such as Taiwan, 
Hong Kong and Macao (the latter two now special 
administrative regions of the PRC) use complex or 
“traditional” characters and should not be included in 
mainland licences. Other markets which use simplified 
Chinese characters (Malaysia and Singapore) can be 
licensed quite separately; a translation licence granted to 
a publisher in the PRC should be for the Chinese language 
(simplified characters) for sale in the mainland territory of 
the People’s Republic of China only, excluding Hong Kong 
and Macao.

Financial terms can be modest and it is wise to alert 
authors to market circumstances as expectations can 
sometimes be unrealistically high. Book prices remain 
very low by Western standards, with an average book 
price equivalent to US$4 – 8, although prices are 
gradually rising. Whilst print runs of translations of 
international bestsellers such as the Harry Potter titles 
can be substantial, many print runs are as low as 3,000 – 
5,000 copies and not all books will run to further printings. 
ELT course materials and dictionaries can have large and 
frequent print runs, either reprinted in English at prices 
appropriate for the market or in bilingual versions; this 
reflects the huge drive to learn English in China, and 
some British ELT publishers have worked in partnership 
with Chinese publishers to develop language-teaching 
materials especially tailored for Chinese learners of 
English.

Low book prices can mean that very lavish illustrated 
Western titles may not be viable for co-edition licensing 
and some Western publishers of such books have been 
reluctant to make them available on an arm’s length 
licensing basis. Although many Western publishers now 
print their own books and copies for co-edition partners 
in China, these are normally produced by designated 
printers in an export zone, so copies produced there 
cannot be transferred to a partner within China. Some 
publishers appear to have found a way of working with 
Chinese publishers whereby they retain some control 
over the coedition printing quality.

Areas of sensitivity
It should not be forgotten that some topics remain 
sensitive in China and could affect the licensing 
possibilities for some titles, or result in cuts to the text in 
licensed editions – both Bill and Hillary Clinton’s memoirs 
encountered this problem. Topics include references to 
Taiwan as an independent state, coverage of the status of 
minority nations within China, some religious and sexual 
topics, and coverage of recent history and politics in China 
and the immediate region. It’s always wise to discuss 
potential problems well in advance of finalising a licence 
contract as it may be that the author concerned will not 
countenance alterations or cuts to the text; illustrations 
and maps can also prove problematic.

Other practical points to bear in mind are a realistic 
schedule for publication and – particularly for specialised 
books – details of the translator to ensure that they are 

11-17 APRIL 2016

www.
londonbookandscreenweek

.co.uk

“ London Book & Screen
Week is a wonderful,

inspiring idea - it’s the
perfect opportunity to

galvanise the global
creative community and

bring all kinds of
storytelling together”

KATE MOSSE

C

M

Y

CM

MY

CY

CMY

K

f Continued from page 13



15

WEdNEsdAy 14–sUNdAy 18 OcTOBER 2015 THE FRANKFURT BOOK FAIR PREvIEW

WWW .BOOKBRUNcH.cO.UK 

experienced in the field. Some authors have been known 
to request samples of the translated text for checking, 
especially in areas where there may be problems in 
translating technical terminology.

Chinese publishers often find it easier to remit payment 
in US dollars rather than in sterling or euros. Payment 
can be very slow by comparison with other markets, 
partly because all licence contracts first have to be 
registered with the licensee’s local copyright bureau. If 
the ownership of copyright is in the name of the author 
rather than the publishing house, evidence will have to 
be supplied to confirm the publisher’s authority to handle 
the deal, either in the form of a notarised letter from the 
author or a copy of the relevant sections of the author-
publisher contract. It’s wise to emphasise to all Chinese 
licensees the need to supply regular sales and royalty 
statements, and it will facilitate payment if an invoice is 
provided for all payments due – advances, lump sums or 
ongoing royalties.

An alternative method of working, sometimes 
employed by multinational publishers with offices in 
the region is the co-publication model whereby the 
Chinese licensee commits to a minimum first print run 
at an agreed unit price, with sales projections for future 
years. The licensed editions are published under the joint 
imprint of the Western and the Chinese publisher. Some 
publishers require the Chinese publisher to purchase 
hologram stickers for the first printing in a move to deter 
unauthorised editions. 

Rights in chinese titles
While Chinese publishers have become major buyers 
of rights in the last twenty years, over the last decade 
the Chinese government has been keen to redress 
the balance of rights trade and in 2004 the then GAPP, 
together with the State Information Council, established 
the Going Abroad programme to encourage the sale of 
rights in Chinese titles, with subsidies available. STM 
publishers are already publishing many specialist journal 
articles by Chinese academics, and publishers such as 
Elsevier and Springer are distributing Chinese journals 
produced in English. There’s been understandable interest 
in titles in the field of Chinese traditional medicine as 
well as illustrated books on Chinese history and culture. 
Some publishers such as Foreign Language Press and 
China Youth Press, produce high-quality illustrated books 
in Western languages and are seeking foreign partners. 
The major Chinese language publishers have established 
partnerships with companies such as Macmillan and 
Pearson for Chinese teaching materials.

China was one of the very few markets relatively 
unaffected by the recent economic recession, and despite 
the falling rate in China’s GDP growth to 7% in early 2015, 
the rights market is buoyant. Personal contact is crucial to 
establishing long-term working relationships and Western 
publishers to the Beijing International Book Fair should 
find good business there.
Lynette Owen’s book, Selling Rights 7/e (2014) is available from 
Routledge (ISBN 978-0-415-83564-0, £47)

China’s publishing market has ‘opened up more 
and more in recent years’. There have been several 
dimensions to this opening up—from reforms to 
Chinese government policy on state publishing, ISBN 
distribution and copyright protection, to concerted 
engagement efforts from organisations such as the British 
Council, the UK Publishers Association, London Book Fair, 
Arts Council England, as well as British publishers and 
literary agents. Contributing factors include:

2001 – China enters the World Trade Organisation; 
state publishers are directed to become more 
competitive in order to operate in international markets.

2004 – The Confucius Institute, promoting Chinese 
language learning and teaching, and the understanding 
of the Chinese culture internationally, is set up by Hanban 
(Office of Chinese Language Council International).

2005 – Penguin China sets up its China office, the 
first foreign trade publisher in China.

2009 – China initiates the ‘Go Out’ Policy (also 
referred to as the ‘Going Global’ Strategy) to 
promote Chinese investments abroad. China Classics 
International (CCI) is one of the major initiatives 
set up as part of this policy by the GAPP (General 
Administration of Press and Publication), to ‘bring 
Chinese culture to the world’.

2009 – London Book Fair (with the British Council 
and the UK Publishers Association) begins three-year 
lead-up activity programme preparing for China to be the 
London Book Fair ‘Market Focus’ in 2012. 

2010 – Chinese state-run publishing houses gradually 
transform into commercial enterprises. ‘Increasing 
copyright sales to China show that an interest in foreign 
books is growing.’

2010 – Memorandum of understanding on Strategic 
Cooperation on Copyright is concluded between the UK 
Intellectual Property Office and the Chinese National 
Copyright Administration.

2012 – China is ‘Market Focus’ at London Book Fair.
2013 – Increase in the number of Chinese publishers 

taking stands at London Book Fair following ‘Market 
Focus’ year (a key objective met by LBF).

2013 – Beijing Book Fair reports 50% more UK 
representatives.

2013 – Chinese government merges GAPP and State 
Broadcasting Film and Television Administration (SARFT) 
into State Administration of Press,

Publications, Radio, Film and Television (SAPPRFT)—
responsibilities included ‘promoting the digitizations 
of publications and supervising online and mobile 
publication, including books’ placing ‘a greater emphasis 
on promoting Chinese press and publications, radio and 
television abroad’.

2013 – China announces it will open the nation’s first 
intellectual property court in Guangdong.

china opening up to 
the world
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and for whom copyright 
might seem irrelevant 
despite content being the 
raw material that the 
Internet depends on. 
Also, of course, the Hub 
is for traditional and new 
players in the creative 
industries.

It’s for all content types, 
any kind of licence, for 
new business models and 
old. Every user can decide 
for themselves how they 
want to use it and has 
complete control over the 
terms of use they want to 
set and which they want 
to automate.

We want the Hub to be 
for everyone because if it 
isn’t then it’s irrelevant, it 
only solves a piece of the 
jigsaw but the picture 
overall stays fragmented.

Have a look at the new 
website we launched for 
supporters, it’s at www.
copyrightdoneright.org.

You’ll see there the 
breadth of support we 
already have.

As well as all those companies and people we 
already have nearly 100 proposed applications of our 
technology. Now we need to increase our resources 
to enable us to help deliver more of them more 
quickly.

We are also in talks with companies and 
governments in dozens of countries.

So we’d like you to add your name, your quote, your 
logo and – if possible – your money to our mission.

We want copyright to work on the Internet.
We want every creator – which means everyone – 

to understand and be able to use the freedom 
copyright gives them to decide what happens to their 
work.  

And we want to create the capability which the 
Internet needs in a way which anyone can use, and 
which gives the greatest possible freedom to 
creators and their users to shape the future.

And it’s working. Please look at the website and 
then be in touch to find out, and contribute, more.

In 2010 the UK government commissioned a review 
of IP from Professor Ian Hargreaves. Among his 
recommendations was a “Digital Copyright Exchange.”

That recommendation was taken forward, under 
the guidance of Richard Hooper, as The Copyright 
Hub – an industry funded and led initiative to make 
licensing simpler.

Since then it has gathered momentum, support 
and ambition. Among its first achievements were a 
website giving information about copyright and 
where to go for licences. It also, by convening 
cross-industry working groups, helped bring 
practical approaches to issues such as educational 
licensing.

We have also been working on a much more 
ambitious goal to make copyright work the way the 
Internet works. Starting in November 2013, and in 
partnership with the Digital Catapult, we have set out 
to create a technology which is capable of being 
applied anywhere, by anyone, to link content to its 
owner.

At its heart it’s pretty simple. It only does two things.
Firstly it makes links between content and servers 

which have information about the content. To do this 
it uses identifiers – existing ones like ISBNs, ISAN, 
EIDRs, ISRCs and so on where possible – and an 
index which can resolve them to the right servers.

Secondly it gives machines a way of talking to each 
other about rights, using the work of the Linked 
Content Coalition.

These two elements of “Internet plumbing” can 
work to create a new value layer for the Internet. The 
entire interaction between users and licensors of 
content becomes capable of being automated – 
important at the “high volume, low value” end of the 
market which represents a huge proportion of 
activity online.

They also avoid almost all centralisation. The 
interaction is between licensor and user – the Hub 
just makes the connection and then stands back. So 
all the value created belongs to the participants in 
the market and the Hub takes none of it.

We have built The Copyright Hub to be capable of – 
we hope – universal adoption. So far it’s working –  
we have implemented four live services, we will 
implement another five in the next few weeks, we 
have 1 million identifiers in our index and it’s growing 
rapidly. We have 100 more implementations in the 
queue and we are working in multiple countries.

We’re open source, we don’t charge and we don’t 
share revenues, so our technology is just as relevant 
for non-commercial uses as commercial ones.

The Hub is for ordinary users of the Internet whose 
creations are being published, exploited and re-used, 

“The goal  
is to make 
copyright 

work the way 
the Internet 

works”

dominic young, Chief Executive, The Copyright Hub

http://www.copyrightdoneright.org/
http://www.copyrightdoneright.org/
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What Indonesian literature has to offer the world 
By Jasmin Kirkbride
Attention is being drawn to Indonesia’s literary 
offerings as it is set to be the Guest of Honour at 
Frankfurt Book Fair 2015. 

To boost interest in rights and test the waters for 
Frankfurt, a series of events have already been held 
between the German and Indonesian publishing 
industries. These include the visit of Indonesian 
delegates to the Leipzig Book Fair in March, the 
second largest book fair in Germany after Frankfurt, 
and a small festival which was held in Frankfurt in late 
2014 that was attended by Indonesian authors 
including Ayu Utami.

“German media wrote a lot of articles about 
Indonesian culture and authors during the brief 
event,” said Juergen Boos, the director of Frankfurt 
Book Fair. “Many people don’t know about Indonesia, 
other than what they read on the news about its 
politics or Bali... It’s more like the year of German-
Indonesia cultural exchange.”

An exchange which is long overdue: Indonesian 
literature needs to be accepted into the international 
publishing scene in a far more meaningful way if it is 
to survive. Though literacy rates are high (93%) among 
the 250 million-strong population and that Indonesia 
boasts over 1000 publishers, they have relatively few 
agents, which can make life hard for authors, and are 
often overlooked internationally.

Even the Indonesian language is having to defend 
itself: Lian Gout, publisher at forward-thinking Dalang 

Publishing, noticed upon returning from a book tour 
in America that an “infiltration of English” threatened 
Indonesian. “The use of English on billboards as well 
as book covers and newspaper headlines showed that 
the wellbeing of the Indonesian language was at 
serious risk” she said.

Late in July, Indonesian author Feby Indirani went 
on record as saying that more attention needed to be 
brought to the opportunities offered by Indonesian 
literature and book trade on an international scale. 

“Indonesian literature has a lot to offer to the 
world,” said the full-time author, “Since the start of the 
20th century, modern Indonesian literature has had a 
strong intellectual tradition that responded well to 
new global trends and themes. It needs more 
exposure to be noticed internationally though, so we 
hope that this year’s Frankfurt Book Fair will give us 
the opportunity to present out work to a wide range of 
book lovers and readers.”

Such interest and investment would not only benefit 
the publishing take, either: “At the economic level, 
Indonesia could benefit from selling the copyrights to 
foreign publishers. Moreover, the local publishing 
companies could create a long-term relationships 
with other publishers,” said Boos. “There must be a 
tourism impact, as people get interested by the media 
attention to Indonesia culture.”

This piece first appeared online on BookBrunch in 
August.
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Indonesia Handbook: the rising Moon
By Bill Dalton

hitched a ride on the back 
of a motorcycle south to 
New South Wales.

I sold my info sheets on 
a blanket on the main 
street next to a vendor of 
leather goods. I remember 
going back to my tent at 
the end of each day with 
my pockets weighted 
down with 50-cent pieces. 
I sold all 600 copies in 
three days. I knew I was 
onto something. In 
Sydney, I slept over the 
offset printing presses of 
Tomato Press on Glebe 
Point Road that turned the 
info sheets into a little 
booklet. Replenishing 
stock out of my backpack 
at bookstores around the 
city, the booklet kept on 
selling and kept on 
growing in size from 12 
pages to 24 pages to 36 
pages. I soon found myself 
becoming an information 
center for travel to that 
faraway country.

In Sydney, I made my 
living as a flea market 
vendor at Paddy’s Market 
and—when the cops didn’t 
move us—on the 
sidewalks at King’s Cross, 
selling counterculture 
paraphernalia like incense, 

puzzle rings, smoking gear, Zap Comix, and “how to 
grow marijuana” books, earning up to $350 Australian 

dollars per night. They called me 
the Hippie Capitalist.

One day, Tony Wheeler, the 
founder of Lonely Planet, walked 
by my blanket on King’s Cross. 
He had just arrived in Australia 
with his wife Maureen. On the 
sidewalk, Tony did a double-take. 
He asked me, “Where did you get 
that booklet printed?” I wrote 
down the address and telephone 
number of Tomato Press, who 
later printed his first publication, 
Asia on the Cheap (1973). The 

“My love and 
experience of 
travel was to 
evolve into a 
guidebook 
publishing 

company. It all 
began in the 
early 1970s 

when I 
stumbled 

upon 
Indonesia 

completely by 
accident.”

Publishing is called the “accidental profession” for a 
reason. Like many publishers who never purposefully 
intended to become makers of books, I never set out 
to be a publisher. Often we don’t pick our professions; 
they are decided for us by the choices we make or the 
places we go. Publishing is also called the 
“gentleman’s profession” because we like to think of 
ourselves as following a higher calling guided by 
noble principles and fine manners. That might be so, 
but publishing is a high-risk, hard-nosed, intensely 
competitive business.

In my case, my love and experience of travel was to 
evolve into a guidebook publishing company. It all 
began in the early 1970s when I stumbled upon 
Indonesia completely by accident. It was just the next 
country to visit on my travels around the world. 

After spending six months teaching English in 
wartime Cambodia, I made another $1,500 and 
traveled to Thailand, down to Penang while it was still 
sleepy enough to have Chinese opium dens. I took the 
ferry across the Melaka Strait to Medan, the capital of 
North Sumatra, my first exposure to the wild energy 
and excitement of Indonesia.

For weeks I traveled down this huge island and then 
through Java to Bali, where I took a horse cart to Adi 
Yasa’s in Denpasar. The only places to stay in the 
south part of the island at the time were a few 
kerosene-lit homestays in Kuta, a quiet fishing village 
with boats pulled up on the beach, cockfights in the 
back lanes, and dances held in the middle of dusty 
intersections. In Ubud, dogs slept in the middle of the 
main dirt road and the only place to eat was Oka Wati’s 
warung and the only place to stay was Tjanderi’s.

After six months, my Indonesian visa had expired 
and I was running out of money again. In May of 1972, 
I flew to Darwin and took rides, buses, and trains 
down to Cairns, Queensland, where I got a job as a 
gardener for the Parks and Recreation Department. 
One night I was writing out some travel notes in a 
youth hostel for some German travelers. A crusty, old 
New Zealand journalist came 
up to me: “You shouldn’t just 
give that information away—
you should sell it.”

Two girls I knew who worked 
in the town library printed my 
six pages of notes on an old 
mimeograph machine. I stapled 
the sheets together and called 
it “A Traveler’s Notes: 
Indonesia.” I heard that there 
was to be a new age festival at 
Nimbin—Australia’s equivalent 
of Woodstock—in a week, so I 
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At Paddy’s Market in Sydney in 1975 selling the first edition 
of Indonesia Handbook.

In the army

http://moon.com/author/bill-dalton/
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Indonesia Handbook: the rising Moon
By Bill Dalton

follow-up, Southeast Asia on a 
Shoestring, laid out in a hotel in 
Singapore, was the guidebook 
that launched Lonely Planet into 
the stratosphere to become  
the largest independently 
owned travel media company 
in the world.

After a year and a half on a 
visitor’s visa, the Australian 
immigration officials wrote 
me: “Mr. Dalton does not fulfill 
a national need category and 
his economic viability is doubtful.” The authorities 
were cordial, giving me a month to sell off my 
furniture and clean up my affairs. A long, tall Texan 
woman, whom I met at the Paddington flea market, 
gave up her teaching job and agreed to leave the 
country with me. Mary later became the mother of 
my two American daughters.

Just days before leaving, I met Tony and 
Maureen outside a bookstore in Sydney. 
Maureen gave me the name of a printer in 
Singapore. “They’ll print 2,000 copies of a 
200-page book for $2,000 dollars,” she told 
me. Mary and I flew first to Papua New 
Guinea, then to West Irian Jaya (now West 
Papua, New Guinea). We visited the Baliem 
Valley in the central highlands, home of the 
Dani Tribe, then took flights west to the 
Spice Islands, hopped over to Sulawesi, 
and almost drowned in a storm at sea on a 
fishing boat to Borneo.

From Sarawak, we took a passenger freighter 
to Singapore. In less than a year, with Mary putting in 
$3,400 of her money and me putting in $2,500 of my 
money, we produced the 180-page, orange Indonesia & 
Papua New Guinea—a proper guide to Indonesia—in the 
very same room of the Palace Hotel in Singapore that 
the Wheelers laid out their pioneering Southeast Asia 
on a Shoestring. Two years later in Singapore, we 
came out with the black first 
edition of Indonesia Handbook. 
A publishing company was born.

Looking back on it all, Moon 
was not one of the big players, 
but we had a venerable origin 
story and a respectable 
pedigree as one of the early 
publishers of guidebooks for 
independent budget travelers. 
Even though we were a small 
press on the fringe of a huge 
travel book industry dominated 

by publishing giants like Random 
House, we produced highly 
original, innovative products 
because we learned the hard 
way, made all the mistakes, 
learned all the lessons.

Publishing 65 guides under my 
ownership, we had our triumphs, 
our bestsellers. At one point in 
the 1980s, Moon had just as 
many titles as Lonely Planet and 
was even the sole distributor of 
LP guides in the U.S. During his 

search for a distributor, Rick Steves slept on my front 
porch in Chico.

In the ’70s and ’80s, Lonely Planet, Moon 
Publications, and Rough Guides were pioneers of a 
new breed of guidebooks that emphasized alternative 
budget travel, which continued the work of opening 
the world that had begun with the Fodor’s and 

Frommer’s guides.
This was an era when one lone, 

determined guidebook writer with a travel 
compulsion—red-faced and sweat-
drenched at the end of each day—could 
actually “cover” a sprawling archipelago 
during a three-month trip, working for 
royalties, retaining full copyright 
ownership, and competing with virtually no 
other paper or digital guidebook. Even 
today, people I’ve never met before come up 
to me and say, “On my first trip to Indonesia, 
I travelled with you for months!”

Now I write travel, interview, culture, and 
book review columns for Tempo—the TIME magazine 
of Indonesia—and for other regional newspapers and 
magazines in Indonesia. My Indonesian wife Mita, our 
eight-year-old son Dian, and I raise cows and Muscovy 
ducks on our experimental farm deep in the 
countryside of west Bali. I am still endlessly intrigued 
by the complexity and diversity of this country.
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Bill and Tony Wheeler later in 1982

With Arthur Frommer

Extracted from a larger piece by Bill 
Dalton at: http://moon.com/2014/05/
the-founding-of-moon-publications-
indonesia-off-the-map/ 
 
Based in Berkeley, California, Moon is 
now published by Avalon Travel, a 
member of the Perseus Books Group. 
 
Moon Colombia by Andrew Dier won 
Bronze in the “Best Guidebook” category, 
2015 Society of American Travel Writers 
Foundation/Lowell Thomas Travel 
Journalism Competition. Full details at: 
http://www.satwf.com/

http://moon.com/author/bill-dalton/
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